
T h e  P u l s e  o f  t h e  I n d e p e n d e n t  G r o c e r

Based on a monthly survey of 
independent grocery retailers in 
the Southeast, sales for August  
2011 versus August 2010 were 
up 4.4%. This result trends higher 
than the national average of 3.2% 
for independent grocers across the 
nation.   

Inflation remains a substantial 
challenge for independent 
supermarket retailers.  The August  
CPI-U Food at  Home  index  increased  
.6%  which was  identical  to July’s 
increase and now has the  12 month 
cumulative  CPI-U Food at Home 
inflation rate at   6.0%.  

With August’ national unemployment 
rate at  9.1% and  inflation now at 
6%, independent supermarkets 
continue to  face very tough economic 
times.  A retailers ability to effectively 
pass along inflation to the consumer 
and adjust down variable operating 
expenses will be  critical to their 
success  as they fight both inflation 
and low to negative same store sales 
gains.  

The recently released 2011 FMS/NGA 
Independent Grocers Financial Survey 
showed just how strong that pressure 
is with gross margins dropping from 
26.28% to 25.68%.     

Contributed by Mark Ehleben,  
marke@fmssolutions.com   

FMS Solutions

Southeast Independent Grocers Record sales 
of 4.4% August 2011 Sales to August 2010          
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May 2.14% 4.40% -2.26%
April** 5.88% 3.90% 1.98%
March(**)(*) -1.79% 3.60% -5.39%
February -0.39% 2.80% -3.19%
January 2.01% 2.10% -0.09%
December* 0.49% 1.70% -1.21%
November 0.95% 1.70% -0.75%
October 0.68% 1.40% -0.72%
September* -1.38% 1.40% -2.78%

August 3.23% 6.00% -2.77%
July 4.30% 5.40% -1.10%
June* 1.90% 4.70% -2.80%
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Southeast SaLES - August 2011 vs. August 2010

*Denote 5 Week Month
**Easter Holiday Fell in Different Month in comparison
Sales comparisons are for full sales week of respondent closest to a Saturday 
Weekend. Sales comparisons are for same store sales and do not include new 
stores without full prior year week.

Comparative Table 

Independent Sales Comparisons - Current Year vs. Prior Year
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